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Today’s Agenda 

• Mobile computing and its impact on today’s tax and 

accounting firms. 

• The latest mobile devices – from smart phones to 

Apple iPadTM. 

• Boosting your productivity with how to use it and 

how to buy it. 

• What about cloud computing and mobile 

computing? 

• Leveraging mobile computing to manage your firm 

from the field, from the home, from the road. 

 



MOBILE 

WEB SHIFT… 

 
Some perspective 



 

Mobile Usage Today 

• 23% of adults use their cell phone completely (no 

landline) 

• 59% of adults are mobile web users 

• 53% of AT&T customers are smart phone users 

today 

Source: Pew Internet “The Rise of Apps culture” 

Source: AT&T CEO, September 15, 2010 
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IN 2014 
Mobile web users will surpass desktop web users 

Source: NPD and  Morgan Stanley Research 
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MOBILE WEB 
APPLE IMPACT 

It took 

approximately 7 

years for global 

sales of PCs to 

reach 1M units! 
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MOBILE WEB 
APPLE TABLET IMPACT 

It took 
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years for global 
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28 days 
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4.2 million units 

sold in the 3rd 

quarter 
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MOBILE WEB 
APPLE IMPACT 

Apple driving “mobile, 

within mobile” 

Source:   

NPD, Morgan Stanley Research 

U.S. Retail Netbook/Notebook Y/Y Unit Growth 
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What Does This Mean 

For Your Firm Today? 



 

Mobile Computing Today 

• Mobile devices & mobile devices will be a 

significant part of your practice soon (if not already) 

• Your staff are using mobile devices in their daily life 

and are looking to do so in their career as well 

• Your clients are using mobile devices and are 

looking to connect with your firm 



 

Mobile Devices to Consider…  

• SmartPhone 

– Apple  

– Blackberry 

– Windows Mobile 

– Android  

 

Tablet PC’s 

– Apple iPad 

– Samsung Galaxy Tab (Android) 

– Toshiba Folio (Android) 

– RIM Blackpad 

 



 

Mobile Devices to Consider 

Netbooks & Laptops 

• Traditional laptops  

– Dell 

– HP 

– Lenovo 

– Apple Macbook 

• Netbooks 

– Toshiba 

– Asus 

– Apple Macbook Air 



 

Focus on Apple iPad 

 



 

iPad Applications 

• Tax/Accounting apps available today 

– Mobile CS from Thomson Reuters 

– BNA 

– Sure Payroll & ADP’s payroll apps 

– XBRL Mobile 

– Milebug 

 

 



 

iPad Applications 

• Tax/Accounting apps available today 

– Mobile CS from Thomson Reuters 

– CPAExpress & iDonatedIt 

– Sure Payroll & ADP’s payroll apps 

– XBRL Mobile 

– Milebug 

 

• Some of the business apps available today 

– Apple (Mac) productivity suite  

– PDF Reader Pro/Good Reader 

– DropBox 

– Citrix/remote desktop access apps 

 



 

Thomson Reuters Mobile CS 
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What Programs/Data do I need access to? 

• Document management 

• Tax Returns/Tax Planning information 

• Payroll info 

• Practice Management  



 

Practice Management Software in a Mobile 
Environment 

• Digital dashboards help you view and manage all 

aspects of your practice 

• Allow your staff to work more efficiently in all 

aspects of their role 

• Types of data you should look to have at your 

fingertips – and how you use that in your firm 

• Update and track all client related matters outside 

of the office 



 



 

 b 



 

What about SaaS and 

Cloud Computing? 



 

SaaS and Cloud Computing  

What is Cloud Computing and why is it relevant to our 

discussion today? 

– Attractive, cost-efficient pricing models, 

limited up-front costs 

– Reliability of Internet access 

– Advanced and dependable security and privacy 

– Web-hosted environment allows firms to focus 

on business, rather than IT management 

– Firms need to do more with less resources 

– Firms want to focus on what they do best 

 



 

Anywhere, Anytime Access 

• Remote access provides: 

– Staff retention with  

work/life balance solutions 

– Non-traditional options  

for “busy season” staffing 

• Allows you to tap into industry specific expertise in 

different locations 

• Supports mobile users in the field 

 



 

Process Efficiencies & Increased Client Satisfaction 

• Reduced IT demands = More time to service clients 

• 24/7 anytime/anywhere software access = 

Flexibility 

– Staffing part-time/remote employees 

– Software access from client’s office 

– Software access from home  

• Integrated software = Improved staff efficiency 

• Automatic backup = Significant time savings 

• Integrated client applications = Improved client 

service & progressive image 



 

Conclusion 

• Mobile devices are in the midst of an explosion that 

tax & accounting firms can leverage to better serve 

their clients and staff 

• Today’s generation of Practice Management 

applications give you more freedom to manage 

your from anywhere 

• SaaS/Cloud computing technology is here to stay 



 

Questions? 
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